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EXPAND
INto Texas!

We are excited to introduce Tom Morrison,
our newest CUAdvantage Representative. With
many years of sales experience and a friendly,
outgoing personality, Tom looks forward to
serving credit unions throughout the Lone Star
State. His plan is to concentrate initially on the
Dallas area, where he lives. “With nearly 600
credit unions across the state,” Tom remarks
with a smile, “I'm sure | will keep busy!”

You can reach Tom at 469.237.7100 or by
email at tom@cuadvantage.com.
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Marketing Solutions for a fresh start:

2010! -

Put their names right in your text.
We can personalize your member
communication with variable data.

Ask your members to talkback. If you

don’t know where to go from here, why not ask your members?
\We can create and print a personal satisfaction survey, designed
specifically for your credit union or for a particular credit union
service. You can even use your members’ responses in your next
marketing piece as testimonials.

|deas that could help reduce operating expenses:

Initiate a “Go Green” campaign.

Introduce a member rewards program - encourage members to
use credit union services to receive rewards (or points to redeem
for rewards).

Take advantage of Email Marketing with CUAdvantage.

January/Winter 2010 newsletter ideas to consider:

Savings accounts — the current economy has lots of members
building their nest eggs.

The latest news/updates in online security threats — new forms of
phishing, malware, malvertisements, etc.

Tax season is looming. Are members aware of tax updates, or do
they know where to go for help?

Make the switch to a credit union checking account.

. Consolidate excessive holiday spending with a loan special.
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WAKE UP LAZY VERBIAGE!

Could your text use a spark of energy? Sometimes writing in the active voice instead
of the passive voice helps bring to life dull composition. In general, active voice asserts
that the subject of the sentence acts while passive voice hides responsibility.

eEXAMPLE

Active voice .

The board of directors decided on Vi Y Yo vece Wiz |

the date for their upcoming member A A Jolee- '?o\ss\\lb

appreciation event. ons SV M\—o\'\vé
voice owe3 < ve

Passive voice Yo \oc.‘ var's ()3; o

A decision was made by the board of G o oA Yo e

directors on the date of the upcoming woss, W A Neiple-

- ¥ ¢ ¢
member appreciation event. owdk O (”‘

In the example above active voice emphasizes the
action, “The board of directors decided...” Passive S |
voice emphasizes the result, “A decision was made...”

Certain situations prefer active voice because it

establishes responsibility. But do not be discouraged

from using passive voice. \Writers use passive voice to stress a certain tone and when
all readers are easily able to recognize the topic in discussion.
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Regardless of which voice you choose, make sure it's your own and you are consistent
throughout your message. This will help you eliminate confusion with the audience and
practice effective writing habits.
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2010 is right around
the corner!

Here are a few things to keep in mind as we round out 2009:

The holiday season will be here before we
know it! Please keep in mind these days, which
will affect our production schedule:

CUADVANTAGE HOLIDAY SCHEDULE

There’s still time to “Refer and Receive”! Refer a new contact
to CUAdvantage. If your referral(s) places his or her
January/Winter 2010 quarterly newsletter order with us
by November 30, 2009, you will win a free CUAdvantage
marketing campaign* which includes:
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1 REFERRAL = 2 REFERRALS = 3 REFERRALS =
1 newspaper ad design 1 newspaper ad design 1 newspaper ad design
2 22x28 posters 2 22x28 posters 2 22x28 posters
1 web graphic 1 3xB’ banner 2 3'x6’ banners
10 8.5x11 posters 20 8.5x11 posters
1 web graphic 1 8.5x5.5 postcard layout
1 web graphic

*S1R0JU JI2U) UMOP 11 WRJ O] 2ARY |[IM NOA

U1\ PJIeAMOH~

NEW to our website -
our 5 Bucks for 5 Minutes feedback survey!

From Nov. 2 - Dec. 31, 2009, 5 Bucks for 5 Minutes
will be available to all CUAdvantage clients. Whether you've
completed 1 or 100 or more projects with us, we want to hear from
you! Visit www.cuadvantage.com and click on “Visitor's Lounge,”
then “Client Survey” to access the 5 Bucks for 5 Minutes survey.

All participants who complete the survey will receive a $5
reward from CUAdvantage. ** \We value your time
and feedback. Thank you!

Thanksgiving Thursday, November 26: CLOSED
(No UPS pickup/delivery services.)

Day After Thanksgiving Friday, November 27: CLOSED
(No UPS Ground pickup/delivery services. Delivery of UPS air or international packages only.)
Christmas Eve Thursday, December 24: OPEN - subject to change

(No UPS pickup. Normal delivery service.)

Christmas Day Friday, December 25: CLOSED (No UPS pickup or delivery services.)
New Years Eve Thursday, December 31: OPEN - subject to change (No UPS Ground
pickup/delivery services. Delivery of UPS air or international packages only.)
New Years Day Friday, January 1, 2010: CLOSED
(No UPS pickup or delivery services.)

* Contact CUAdvantage for additional details.
** Only one submission per credit union.
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Like many Credit Unions, print costs make a significant impact on our
budget. Due to increased costs with our previous printer, as well as a
history of less than great customer service, we started shopping for a
new printer and mail house to better fit our needs. During our search
we were approached by CUAdvantage Marketing Solutions and were very
impressed with what we were presented with. We gave them a try and we
were not disappointed.

CFCU has been using CUAdvantage for all of our print work and mailings
for more than a year now. We have been extremely happy with their
pricing, service, and the quality of the pieces they produce for us. Our Client
Representative, Missy Cabala, is fantastic. She always follows up with us
very quickly when we send her a job or request a quote. She does a great job
making sure that our print work comes out perfectly and that we are happy.

Thank you, CUAdvantage! \We appreciate all you do for Christian Financial!

CHRISTIAN
FINANCIAL

CREDIT UNION

Exceptional Service - Every Member, Every Time.

main office
3201 Hallmark Court = Saginaw, Ml 48603

eastern regional office
221 Meadow Lane = Franklin, VA 23851

northwest regional office
1981 SW Park Forest Ave.
Lake Oswego, OR 97034

south central regional office
5264 Lakehill Blvd. = Frisco, TX 75034

mountain regional office
3475 Birkland = Helena, MT 59602

£ 889.799.0784 = 877.799.0784
% 989.789.6446 » 866.799.6446

bigideas@cuadvantage.com
cuadvantage.com

As a full-service marketing company, CUAdvantage
Marketing Solutions specializes in the credit union
industry. Whether it's a quarterly newsletter or
a corporate identity package, we'll create a look
that complements your image and informs your
membership.

We are committed to giving each and every credit
union their own identity and custom-designed
marketing materials. Our graphic designers pride
themselves in creating new and innovative pieces,
while our copywriting puts your ideas to work.

If you've got an idea that you'd like to bring to life,
call us today or send us an email.
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