PROMOTING YOUR .
Referral Marketing Program

Your credit union deserves to stand out from the rest — you know it, we know it, and your
members know it. Together, we can make sure the community you serve knows it, too. By
running a member referral program, you have the opportunity to not only reward your already
loyal members, but to gain new members while you're at it. A successful referral program
inspires loyalty and excitement among your members while promoting a sense of community.
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Once you've determined the details of your program, turbocharge it with these creative

¢ promotion techniques. And remember, keep the focus on the benefit for your members (“what's

in it for me?") and not on being spammy.
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¢ Make sure you have a“wow” reward - A referral program is only as

¢ . . ..
good as its reward. Make sure your referral reward is enticing

National Credit Union Youth Month

.

Tips for a Successful Youth
Month Savings Challenge

¢

Let's Talk About Your Quarterly
Promotions

.

2019 Holiday Posters

Watch for Social Media
Marketing in the CUA

Summer 2019 newsletter.

enough to make it worth your members'time and effort.

Kick it off with a bang - Target your busiest locations and
have a couple designated employees spend a week or two
promoting the referral program to members in the lobby.
Make it exciting and fun with a decorated booth, free treats
and giveaways.

Splash it online — Feature your referral program call-to-action
prominently on your homepage.

Target faithful members - When a member logs into or out of
online banking or mobile banking, have a pop-up screen promote
the reward for sharing their credit union with friends and family members.

Make it hard to miss - Use bold, bright and concise marketing materials throughout the
exterior and interior of your buildings to make sure every member has the opportunity to
learn about the program.

Get social - Use the audiences you've amassed on Facebook, Twitter and/or Instagram by
promoting the benefit of the program to your members on social media.

Send smart reminder emails - Sometimes your members might love your products
enough to want to make a referral, but not recognize any referral opportunities when they
first hear about it. A reminder email is a good way to keep it fresh in their minds.

Welcome packages — After a new member opens an account, send a useful gift as a way of
saying welcome and thank you for joining the credit union. Let the new member know that
if his or her friend opens an account, the member will receive a referral reward as well.

As you prepare to launch your referral program, two important things to remember are

and . Sometimes it can take months for a credit union
referral program to gain traction, but once it does, it should deliver steady growth.



Fresh Marketing Ideas for

Springtime is a great time to launch
a fresh marketing campaign!

For many businesses, spring tends to be a “down”season for marketing, which is a good reason W
for you to launch a new campaign for yours. With less competition for email, ad views and
sales, it's the perfect time to gain some attention and keep your name fresh in peoples'minds.

Set yourself apart by: '

¢ Adding a splash of color - Celebrating the new season can be as simple as . ‘ «*
incorporating eye-catching visuals into your banners, posters and ads. ‘.

¢ Playing up the warm weather - By this time of the year, most people are ready to ‘ £
say goodbye to the chills of winter and will be eager for the portrayal of all things
sunny and bright. .

¢ Celebrating moms - Taking the time to honor moms is guaranteed to tug on the.
heartstrings and draw the attention of your audience.

-
¢ Hosting a contest — Get your members into the spirit of spring with a giveaway te
a local amusement park, a spa day for mom, or some other way to welcome and

celebrate spring. . LET'S CHAT

about how CUAdvantage
¢ Promoting spring cleaning - Spring cleaning doesn't always require disinfectants can help you get your spring
and cleaners. Some of the most appealing “scrubbings”can include debt consolidation, ‘ campaign underway!
upgrading to a new car, home improvement projects and even escaping for spring break.

Call 877.799.0784 to speak
with a Client Support Representative
about creating and launching your
spring campaign today.

See how you can start

connecting with your

members on a more personal &
and consistent basis by

keeping them up to date on

The spring quarter is upon us, which means it's time
to start thinking about your quarterly newsletters and
promotions. If you haven't made your requests for the events, tips, promotions,
spring quarter, contact your Client Support Representative -] * and more.

today to talk about your options and create a plan.
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Tips for a Successful
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As your Youth Month celebration planning gets underway, don't forget
/\/\ @ about one of the most powerful business development opportunities
the special month has to offer: National Youth Savings Challenge! Take

the challenge and see how many new youth accounts you can open
throughout the month of April, and consider these helpful tips to make

T h e F u tu r e i S YO u r$ it the most successful Youth Month Savings Challenge you've ever had.

§ "y 4y + AWARENESS +
> Pictune it © Save fG’L it/ + Share it! - Take the time to spread the word in the weeks leading up to and

throughout the challenge using every resource possible, including
social networking, in-house posters, emails, TV or radio ads, your
website, and more.

NATIONAL CREDIT UNION YOUTH MONTH™

+ EVENTS +

Consider hosting financial education classes, movie nights, charity
National Credit Union Youth Month is just around the corner, and drives, and other activities that get the community engaged and
this year's theme, The Future is Yours, is one your young members hands-on.
are going to love getting involved in. With a little encouragement,
your youngest members can start to picture their futures, learn how + REWARDS +
you can help them save for it, and then share their unique ideas for
everyone else to see. This special month is sure to create plenty of
opportunities for you to connect with your members and empower
them to start making plans for the future, with you by their side.

APRIL 1-30, 2019

Everyone knows kids love prizes, so providing them with more
incentive to deposit is always an effective approach. Consider a
promotional giveaway item with the opening of new accounts or
deposits, or a drawing for bigger prizes, such as tickets to the movies, a

Whether you choose to celebrate Youth Month with special local sports event or theme park.

contests, treats, prizes, or by participating in the National Youth
Saving Challenge, we can help you spread the word and get your
young members excited about celebrating Youth Month with their
favorite credit union.
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GOOD FRIDAY

Forgot to Order Your e B
2019 HOLIDAY CLOSING POSTERS? ~ §" W%

Monday, April 22,2019 5
It's not too late to get your order in! Simply visit us online at
www.CUAdvantage.com to conveniently browse through our
new 2019 styles and options and make your selections today.
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